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Digital feedback loop
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oOMi crosoft 365, Dynamicd8
Power Platform on top of what w
doing with Azure is the core of what we

are doing as a company visa-vis | would
say our commercial customersad businesses
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-- Satya Nadella



“We need to "We already
go faster” have the data”

IT application development is Essential part of these high-productivity
gravitating towards low-code and application platforms is that they natively
high -productivity application integrate with existing business data -
platforms to minimize cost and support e.g., CRM or ERP systems and existing

rapidly changing business needs. business process applications.



Microsoft Power Platform

One low-code platform that spansOffice 365, Dynamics365, and standaloneapplications

Analyze. Act. Automate.

Power Bl PowerApps Flow
Business analytics Application development Workflow automation
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Data Al Builder Common
connectors Data Service
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Power Platform at a glance

< Sales Report

Start with your data
Leverage CDS to unlock siloed
systems like SAP and CRM
systems. Consolidate processes
and use the new data to kickstart
your digital transformation.

Analyze your data

Gain insights to act on your data by
highlighting key business problems to
solve and determine a plan to
evaluate insights post deployment.

OVERVIEW

Act on your data

Build apps to solve for key business pain
points on CDS and use connectors to
Azure, Dynamics 365, Office 365, and
270+ other systems. Leverage Al Builder
for automation and extend them to
external audiences via PowerApps
Portals.

Automate your data

Create workflows that infuse desktop and
Al automation to remove manual
workflows and allow for productivity like
never before.




Usage growth

Power Bl
| EXPLOSIVEGROWTH
& SCALE




PowerApps — Explosive growth
Shift in customer engagement focus

Center of Excellence

Multiple Production Apps

First Production App
Proof of Concepts

Briefings & Demos



Who is building solutions with the PowerApps?

1. Citizen developer enablement

Lower barrier of entry for app development

Power users in business units close to the problem
building solutions for their teams

Often with IT oversight or in an approved sandbox
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2. Pro-dev / IT productivity

Enables high productivity app development
Reduces time to develop and deploy
Centrally managed and rolled out
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Current Mission

Who Is Schlumberger?
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provider of technology
for reservolir
characterization
drilling, production,
and processingo the

Demographic
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How did we get started

A close colleague

a Exceeded As of May $12019 PowerApps replicated

n 22k,OO > 10)%

in less than 2 weeks Business Area joined the campa




